“We make

lempia

here.” GTC‘Zﬁ

Entering the world of Graff is a privilege. 2.

wity down Lhe slairs benealh (e pavernenls af Albermarle
Street | was aware that | was abcut 1o be introcuced to saome
of [he UkCs mosl Lalenled craflsmen, wha arc making hislary
every cay by creating incredible treasures that will grace the
windows in ane of Graff's 50 stores around the werld.

Tha extraordinary Gratt legacy is dawn ta one man: Mr

Lavrenge Grall 1Lis vory rare Le mecl 8 nersen whe is nol

onlYy bar n‘w‘h an exceptmral evia far detail, proportion
l 1 nh il (d[]r( Il}'

Laurence Graff was nat born into the jewellery world, His

humo Ie begi n'm;, inthe untorgiving en'-.'iro| ment ot

s Laugh! hirm
to be street smar‘t ﬂcl SaWVY. It Was a questlon ot

SLIr, 'I\M| and ht‘yul T L("rr thd\.'.nn i"r Tul risle: rricch

U]Py ran &
: A

: s (e business brains o
the tamily and gr EJN',' mtldﬂnced Tnevyoung Lavrence. His

; 4l prandparcnls were o anls [rarm Buchares| in

ania and his grandfa was a bootmaker who had 2

shice shop in Brick Lane. The East End of Londan, tough as it
was, gave Laurence the invaluable aducation of how o read
pecple: winning was about trying to anticipate and be one
step ahead of the others,

=a Harely

21t was introduced to the world of lery at the age of

L 15 when he became an apprentice to a jeweller in Eatton

Garden. His ambition was thwarted when. after anly three
months of scrubbing floors and fetching sandwiches, he
was told “yalll never make the grade”, and lost his job.

His cetermination meant that he got a job with anather
jeweller while studying at the Sir John Cass College of Arts

and later at the Central School (now Central Saint Martins).

Butthat job ended too and at the age of 17 he joined forces
withanother jewsller, repairing and making Victorian-
inspired jewallery, which was the sl1|or at the time

1
company, including an accrued deht of £3.000. and f
the business around.

In 1560 Graff Diamends was established and his first shop
in Hatton Garden opened two vears later, At the ape Df 28
he wan the prestigious Diamaond International A
adiamaond and amethyst bracelet. Fuelled by this
he travelled extensively to Asia and the Middle East

n Lhe look-oul fare Jppmlunl. s and aiming Lo be enc sle
ahsad ot his contamporaries. All the time, his ﬂcrﬂchble
allinily wilh diarmands was growing.

“| truly believe that working with
dizamonds is what | was born to do”

One example of Graff being a crucizl step zhead was in
hi= use of coloured diamands, Fifty years age, to be of
mazimim value, a diamend had to be whits peaple
appraciated diamaonds that were blus. pink or

“Ma one wanted them,” remembers Graff. Cne

parly 19705 a diarmond-cul lor in Mo York she

31t yellow diamand ha hac palished as 4 radiant cut.

wids a beauliful slon rall recalls. AF:

potential in these vellow diamonds; not only w sald h ebe
abile Lo improve The culling Lo maxirmiee Lhe e zod il
bt thers were mare yellow crystals that came in larger
sizes. Graff knew that these stones could make an impact
and he began o b Lherm oul. The Lurming poi ne
in 197/ when he hacl the cppartunity ta buy an old, poorly
polished yellow slone Tram an arisloeralic Indian Garmily.
Gratt ra cut the stone: the 47.39¢t Star of HBambap

Lorn and from then an yellow diamonds saw a drarr
EUrEs in popularity.

Graff has always been fascinated by ciamonds. | truly
believe that warking with diamands is what | was born to
do,"t and Lhis passion means he bas bandled mare:
impartant diamands than any other daaler af aur tim

| recently showed him the newly-orinted timeline of zll the
important diarmnands that he has handled which amounted
toatohlof"ofgn ant stones including T.‘n“ e 5'.3'.‘:)'1‘-.‘.

As L:raﬂ aro :II
; Lhex irmages, you o s her was romer nbc ring
the staries attachad to each stane. Then he guistly said he
lhought There were 3 lew missing.

Laurence Graff has always relied an his wits 1n:| his s xth
sonse | asked hirm whoer 3
he loaked at me with his steely ey
“lwas born confiden!”. Growing up surrounded by his
's solid wark etric and values has uncoubtedly
i lfuwl WRESITIAN llml hex
I:tOdd_,r H|5z }
up with ant mpatmz‘.nd an : at the day
may bring. maybe | will gat that phone call saving that a
large pigce of rough has been found and then there is the
gxcitement of daciding what you're going to get cut of it."
Being a pertectionist. he only works with the best cutters
in Lhe business, and on special slenes Grall will sil wilh Lhe
polishars discussing, as: ¢ and analyzing what may
ke achievable from a piece of rough. Even though thers are
scanners and computerized machings ta help, initially the
rough is still assessed by the naked eye. It is not often that
is surprised al anaulceme, Many of Lhe diamonds
=old by Graft have been cut by Satdico, ane of the waorld's
lezding diamend manufaciuring and lrading companics,
part of the Graff grouo of businesses.

Graff is a truly British brand as every pizce of jewellary that
is mace far the global business is manutactured in their

s in Albemarle Slreel, Londan. Rayrmand Grall.
Laurenca’s brother, has oeen production manager tor more
Lhan 50 yo Hex bias Lhe sarmie insaliable Grall ouesl for
only aroducing treﬂﬂez-‘je‘ Iﬂ’y tha* W iII shcwcasetﬂe




The pristine workshop is the pride of Raymond Graff. It
employs approximately 70 craftsmen, including the few lucky
apprentices who sit next to their masters to learn the skills that
will one day allow them to become masters of the industi F
The days of watching over the shoulder of your
are long gone, for Graff's ‘state of the art’ worksho
overhead plasma screens where the apprentice
or her master in real time and see how a part\cu\al;‘g
is applied. The company wants to make only t
its exacting standards cannot be achieved unl here
investment in the next generation of the UK's crafts
Raymond Graff is always looking for aspiring young craft
1o join his specialized team and at the time of writing three
apprentices have come from The.Goldsmiths’ Centre, two
for diamond mounti dlqnéjprgemstone setting.

‘most important
narle Street
to the world

Ons which are
e workshop there
the same family

20 yeor<lillic Some of the world's most important stones will be set in
i moum'ters s Albemarle Street before they are presented tothe World,
ondl ST = ' Modern technology mingles Wlth the tra‘dmonal skills of the
'nde%red - » craﬁsmemb. Such is the attention to detail, there is a team
Wi oo of seven diamond mountevrs who ovnly make the Graff single
stone engagement ring, with its unique angles on the shanks
and the setting. Proportion is central to Graff's enterprise.
As Laurence Graff says, “If the angles are not right it
immediately hurts my eyes and | don't feel comfortable.”
He will have no qualms about sending a piece back to be
re-made or the diamond re-cut if it is not perfect. “l am
always trying to teach people to look hard and understand
what they are looking at. So many people don't really look
and listen.”

Graffis a hugely important export brand for the UK, and
this was recognized when Laurence Graff was presented
witha prestlgious Queen's Award for International Trade in The young Laurence Graff studies a jewel Setting a diamond within its mount.
1973,1977,1994, 2006 and 2014. A pioneering collaboration (157 = o ! magegratt

between Graff and the Goldsmiths’ Company's Assay Office  Image: Graff

has meant that from November last year a London hallmark,

so important for this British brand, has been applied within

the Graff workshop itself. This exciting venture is an important landmark for the
British jewellery industry: Graff, the world's most prestigious
retail jeweller, is sending a strong message that it is proud
to be British. The fact that so much of Graff's production
is carried out in London is to be celebrated, but this is
becoming a luxury, as most workshops can no longer
compete with the Far East. It is therefore of paramount
importance that British craftsmanship is supported through
funding and apprenticeship schemes which the Goldsmiths’
Centre and Graff both support. Our workshops need to
pass on the skills of the goldsmith to future generations

The assay office within the Albemarle Street workshop is the
first hallmarking facility located within a retail jeweller and
Raymond Graff very proudly showed me the sealed-off
area which only a member of the Goldsmiths’ Company
Assay Office can enter. It is equipped with the latest X-ray
and laser machines and can even be remotely accessed by
the laboratory chemist within Goldsmiths' Hall if required.
About 30-40 pieces are hallmarked per day and each will
receive the GD sponsor mark representing Graff Diamonds,

nsformable jewel set with
[The master setters
diamonds securely.

along with the metal fineness mark, the Common Control
mark and the town mark (the leopard's head for London)

all combining to form a convention mark. The UK convention
mark is recognised by 19 European countries, which benefits
Graff's cross-border trade. Today with the help of modern
technology it is no longer necessary to take physical samples
of the metal to check the quality as XRF machines can assess
the metal through X-rays and the hallmarks are lasered,

as opposed to being struck, which means that all of Graff's
pieces can be tested and hallmarked in their finished state.

so that the British jewellery industry can flourish. But this
will not happen without educating the consumer about the
importance of good craftsmanship. It is the responsibility
of us all to make sure that these skills are appreciated and
understood so they do not become a chapter in the history
books, for we would all be the poorer for it.



